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VISIT VACAVILLE LAUNCHES RESTAURANT WEEK PROMOTION JANUARY 18-27 
Program Part of Statewide California Restaurant Month Promoting California’s Culinary Experiences 
 
 
Vacaville, Calif. 1-3-19 —Several local businesses will celebrate Vacaville Restaurant Week January 18-27, 
announced Melyssa Laughlin, president and CEO of Visit Vacaville. 
 
“Vacaville Restaurant Week is an incredible opportunity to take advantage of some of most authentic 
culinary experiences in our destination, not available at any other time of the year,” Melyssa noted. 
“January is also a great time to get hotel deals and experience the diversity of what our destination offers, 
from shopping and family fun to outdoor and agricultural adventures.” 
 
Here’s how it works: from January 18th-27th, 2019, you'll find specials on food, drinks, and desserts at 
participating restaurants all over town. From Prix Fix fare to discounted appetizers and one-week-only 
special entrees, restaurants in Vacaville bring no shortage of creativity and good taste to this yearly event. 
In previous years, restaurants like Backdoor Bistro, Merchant and Main, Peace Love and Boba, Los Reyes, 
Roline's, and Buddha Thai have rolled out the red carpet to showcase the vibrant, local flavor and flair that 
makes their food so special. So, bring your appetite as we eat our way across Vacaville during this January! 
For more information and a list of participating restaurants, visit www.vacavillerestaurantweek.com. 

 
Vacaville Restaurant Week is part of the ninth annual California Restaurant Month, designated by Visit 
California. A record number of 40 destination partners are participating this year, each with distinct 
programming, festivals or experiences. 
 
“California’s ever-evolving food culture and innovative culinary offerings makes it the perfect destination 
during our ninth annual California Restaurant Month,” said Visit California President and CEO Caroline 
Beteta. “Communities across the state will showcase their dining highlights, serving up the best dishes and 
celebrations from Mendocino to San Diego.” 
 
For more information about California Restaurant Month, visit www.DineinCa.com.   

 
ABOUT VISIT VACAVILLE: Visit Vacaville is charged with the promotion and marketing of the City of Vacaville 
as a tourist destination. The bureau is a 501c6 non-profit organization funded by the collection of an 
assessment paid by guests to Vacaville lodging establishments. Visit Vacaville services include the 

 



development of an annual tourism marketing plan and its implementation through advertising, public 
relations, tour package development, online/electronic means, and attendance at consumer and trade 
shows. For local information, visitor guide, upcoming events and more, go to visitvacaville.com 
 
ABOUT VISIT CALIFORNIA: 
Visit California is a nonprofit organization with a mission to develop and maintain marketing programs – in 
partnership with the state’s travel industry – that inspire travel to California. Travelers spent $132 billion in 
2017 in California, directly supporting more than 1.1 million California jobs and $10.9 billion in state and 
local tax revenue. For story ideas, media information, downloadable images, video and more, go to 
media.visitcalifornia.com. 
 


